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Social Media Marketing Foundations



Statista

https://www.statista.com/topics/1164/social-networks/
https://www.statista.com/topics/1164/social-networks/




Stories = Emotion = Action 

Great stories are relatable, relevant, and stir feeling. 

In the brain, emotions help people make decisions and encode 
things more deeply in the memory. 

Feeling motivates people to take actions - like making a 
donation, completing a volunteer form, buying a ticket for an 
event, sharing content, or signing up for a newsletter. 



Different Types of Stories 

The “Story of Self” 
What desires motivate you? What experiences inspired you to work in your field or pursue your line of work. 
What values do you have as a professional and why? Where did those values originate from? How did  you 
arrive at this moment in the business?  

The “Story of Us” 
Are you part of a community or team that shares your values? How do you work together towards a common 
goal? How can others work with you? What kind of experiences challenges, and resources do you all share? 

The “Story of Now” 
Is there an urgent challenge to face that is calling you and your team or community to action? What path will 
you take to achieve our goals? What can people do in the moment? What is the outcome if people act now?  

http://workshops.350.org/toolkit/story/ 

http://workshops.350.org/toolkit/story/


Social = Mobile



Your existing 
supporters and 
customers are the 
key to social growth. 
Get your clients engaged and 
active and social media 
algorithms may show your 
content to their friends, 
followers, connections, etc. 



Preparation + 
Opportunity = 
Success
In internet marketing some of 
the biggest wins come from 
being in the moment. In order 
to make the moment really 
count you must be prepared to 
capture what’s happening and 
to engage with people in real 
time. 



Social algorithms are 
always changing.
Algorithms adapt and change 
every month. They are run by 
AI that learns directly from 
our behavior and adjusts the 
news feed based on that data. 
The news feeds will always 
evolve to meet the needs of 
the users. 



#d2cc2d

Creativity + Listening

● Tell relatable stories 
● Put people’s experience first 
● Make time to be in the moment 

Take Action



 What is the Purpose of your Social Media?



Understand the Why

B2B and B2C Marketing
Storytelling

Customer Service/Personal Messaging
Selling Products 

Fundraising
Networking 





Google Analytics>Acquisition>Social 



Google Analytics>Acquisition>Social 



#d2cc2dChoose Your Tools Wisely

1. Know the purpose of the social media 
accounts you are using. 

2. Social media isn’t just for marketing and 
sales.

3. Set goals based on what you have 
achieved and want to achieve. 

Take Action



Research and Planning



Editorial Calendars 

Editorial calendars should 
include a content creation and 
distribution schedule that 
outlines your social media, 
e-newsletter, blog, website, 
and advertising efforts. 

It can also include the actual 
content. Content is more 
than just text - it is photos, 
videos, live streams, etc. 



Shared Content Banks 

Content banks can be created 
using systems like Google Drive 
and DropBox or any other project 
management software that allows 
file and document storage in the 
cloud.
➔ Create a list of partners, links to 

their websites and social accounts.
➔ Organize photo and video content 

for use on all relevant accounts. 
➔ Share, edit, approve, and distribute 

PR, promotional, and website 
content.  



Password Security

Passwords must be kept 
secure and safe and be 
available whenever 
someone needs them.

Consider something like 
Lastpass.com, Password 
Genie, Dashlane and other 
encrypted systems if you 
want added security. 



Social Media Policies 

Policies must include:

❖ Who has access?
❖ Who creates and posts content? 
❖ Who can review stats?
❖ Where will usernames and 

password be kept?
❖ What happens when someone 

leaves or stops working on SM? 
Change passwords when 
management changes. 

❖ Who provides final approvals?



Social Media Scheduling

Use the Facebook 
Scheduler on your 
Facebook business 
page to get more 
exposure in the news 
feeds. 

Go to Publishing Tools 
and then click Create.



Hootsuite Schedugram Sprout Social 

Social Media Scheduling

ViralTag Tailwind           Zoho Social

https://hootsuite.com/resources/how-to-add-instagram-to-your-hootsuite-dashboard
https://schedugr.am/
https://sproutsocial.com/
http://www.viraltag.com/
https://www.tailwindapp.com/
https://www.zoho.com/social/


Design for the Different Social Communities

● Guide to Social Media Image Sizes 
● Use hashtags on regularly on Instagram and Twitter, 

moderately on Pinterest, and almost never on Facebook. 
● Create video content at the proper length.  
 

https://sproutsocial.com/insights/social-media-image-sizes-guide/


Research Hashtags
Find out how people search online for topics 
related to your products and services.

***Make note of niche audiences. 

Hashtag Research Tools
● Hashtagify.me
● Hashtags.org
● Ritetag
● HashtagTracking

Go right to the source:
● Twitter.com
● Instagram.com
● Pinterest.com
Search for the hashtags in the 
search bar.

http://hashtagify.me/
https://www.hashtags.org/
https://ritetag.com/
https://www.hashtracking.com/


Multimedia Content
Don’t be afraid to try new things!

★ Live streams
★ Video content
★ Slideshows/carousels
★ Stories
★ Boomerangs
★ Collages
★ Groups
★ Articles/blogs

What do 
the people 

want or 
need? 



Avoid the “Me, Me, Me” Approach

©2019 JB Media Institute LLC

Only 30% of your organic content should be promotional. 
The rest should shine the spotlight on others or simply share 
your brand’s values and personality. 

Make time for posting and participation.
Don’t just post on social media. Comment, react, and share. 
Be a part of the community.

In Jab, Jab, Jab, Right Hook entrepreneur and social media expert Gary Vaynerchuk explains that social 
media success comes from the Give, Give, Give, Ask formula. 

https://www.amazon.com/Jab-Right-Hook-Story-Social/dp/006227306X
https://www.garyvaynerchuk.com


Tracking and Analytics



Social Tracking

Take a look at your current tracking data to see what people 
are relating to most.

★ Facebook Insights
★ Instagram Insights
★ Twitter Analytics 
★ YouTube Analytics 
★ Pinterest Analytics 

...and much more are free with each business account. This is a perk of using 
business tools and not just personal profiles. 



Analyze your Insights and Analytics

Take a look at your current tracking data to see what people 
are relating to most.

★ Reach/Impressions - the number of people who see your content
★ Engagement/Engagement Rate - the number of likes, comments, 

shares, retweets, hearts, etc. and reach divided by engagement equals 
the engagement rate. 

★ Posts/content performance  - content engagement and reach stats 
★ Network growth - new likes, followers, fans, pins, etc.
★ Website traffic/conversions - website visitors and conversions from 

social networks (requires Google Analytics and Goals)



#d2cc2dCreate Consistent and
Engaging Content 

1. What is one thing we covered that you 
can do that you aren’t already?  

2. Get organized and make a plan, but also 
experiment and have fun.

3. Build a social media marketing plan you 
can share. 

Take Action



#d2cc2d

Inspiration



“Good marketers 
see consumers as 
complete human 

beings with all the 
dimensions real 

people have.”
- Jonah Sachs 

Author of Winning the Story Wars: Why Those Who Tell—and Live—the Best Stories Will Rule the Future

https://www.amazon.com/s/?ie=UTF8&keywords=winning+story+wars&tag=googhydr-20&index=aps&hvadid=194540767402&hvpos=1t1&hvnetw=g&hvrand=17222364677742605899&hvpone=&hvptwo=&hvqmt=e&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9010328&hvtargid=kwd-318613514835&ref=pd_sl_4qnhxtcbbw_e


#d2cc2d

Free learning opportunities:
★ Free Monthly Webinar: The first 

Wednesday of every month.
★ Free Digital Marketing Toolkit

https://www.jbmediagroupllc.com/free-webinar/
https://www.jbmediagroupllc.com/toolkit/



